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Making it Clear
Many of our churches are suffering from a hidden
epidemic.
Much of the literature we use in church settings is
simply too difficult for a great many people to
read.
Many people are sitting in our pews pretending to
read things that are just too difficult. They will not
complain as that would bring unwanted attention
on a subject which for many is too painful to talk
about.
Many people find church inaccessible and rather
than complain simply leave never to return.
We have a duty of care to such people and must
be proactive in such matters.
We have spent a great deal of time and
resources making our buildings accessible,
disabled toilets and lifts etc. DDA talks about
removing barriers be they “physical or
intellectual”.
When someone cannot read our material, that is
an intellectual barrier and quite simply we are
breaking the law.
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Why?

We believe that there is a need for change in the
world of literature design since the onset of the
Disability Discrimination Act. Issues of access in
written materials are now in the spotlight and we
need to become more aware of the need to
provide better services to people with a visual
impairment. As Church, we need to think about
Clear Print - literature that is easier to read not
just for visually impaired people, but for
everyone.
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Traditionally, accessible literature has rarely
equated to well designed material and has merely
focused on making things bigger. (The bland
leading the blind). Now we have a generation of
people with poor sight, who expect not just big
print but a high design content. These people are
going to bring pressure to bear on us as churches
to produce our literature in a format that is both
accessible and well-designed - in much the same
way that the green lobby has made us become
more aware of our carbon footprint.
We believe that as Church, we must not fail to
grasp this. If we do, we will be left behind and
what is worse, made to look unconcerned.
For our churches to engage with this change, we
need not only to make clear our moral obligations,
but also set out the wide benefits to our mission
of adopting a Clear Print approach to our
literature. Leaving matters to someone’s good
conscience is no longer enough.
There have been sets of clear print guidelines in
the public domain for many years now and as yet,
a huge amount of our literature does not comply
with them.
7!
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To date, no-one has presented a compelling case
for clear print - in fact most have never bothered
to present the argument at all, simply believing
that it was the right thing to do and trusting that
organisations (including our churches) would do
the right thing for virtue’s sake alone.
Realistically, this was never going to happen most organisations, not least churches, have
many other competing pressures on time and
budgets. As a result the ‘leave it to conscience’
approach has failed catastrophically.
While guidelines from professional bodies such as
the Royal National Institute for the Blind (RNIB)
will help you achieve the minimum legal
requirements with regard to accessibility, this
guide will help you understand why there is a
need for accessible documents in the first place
and how they can contribute to a fully inclusive
experience in our Church life and mission.
We will help you to understand the difficulties that
visually impaired people and those with simply
poor vision encounter everyday and provide you
with the tools to address such issues.
The View from the Pew - Making it Clear
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Telling people that your literature meets minimum
standards is not a statement you can be proud of
in the same way that saying you are at the
forefront of best practice, which is something to
be very proud of indeed.
We strongly recommend adopting an approach to
design that takes into account the requirements of
those with sight problems.We are not talking
about big print in basic styles that looks like
something from the “Early Learning Centre.”
Visually impaired people still have good taste,
they just don’t see so well. They find this
approach patronising and are often greatly
offended by it. This is the age of equality and
they will simply not put up with it, nor should
they.
When DDA (The Disability Discrimination Act) first
came in, back in the mid-1990s, accessibility
became the “buzz” word and buildings all over the
UK began to sprout accessible toilets, lifts and
ramps. Many of us thought that we had fulfilled
our obligations to disabled people when these
physical improvements were made.

9!
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However, accessibility is about more than physical
spaces and obstacles; visually impaired people
rarely ride in wheelchairs or carry blue badges
and they don’t all have guide dogs or white canes.
They often go unnoticed. They could be the
person standing right next to you! There are not
necessarily any outward signs.
It is simply wrong to exclude or ignore anyone
because of their visual impairment and
furthermore it is not helping to grow the kingdom
among an important section of our communities.
We know how wrong it is to cause offence to
someone with a physical disability and when we
hear of someone in a wheelchair unable to gain
access to a building we are all shocked and
outraged, and rightly so.
The offending organisation is likely to be pilloried
in the press, yet visually impaired people are
denied access to literature every day and it never
makes the news.

It’s time it stopped. FULL STOP.
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Because
It’s the right thing to do
It’s inclusive
It’s person-centred
It’s the law
It builds good relationships
It’s not difficult
It’s not expensive
It’s true “equality”
It’s what caring organisations do
It may help to grow our churches

11!
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When we design our publications and outreach
materials to be as accessible as possible we are
presenting our churches, their activities, outreach
and wider mission to the largest possible audience
and in the best possible light.
Yet many churches are ignoring this potential and
missing out on valuable contact with people both
outside and inside their congregations.
At best they leave people without the information
they need to access parish life.
At worst, we fail some of the most vulnerable
people who need us, and this implies a lack of
esteem for people who need us to make these
simple adjustments. As a result many of them slip
away or disengage.
Yes, there will still be those who need documents
in other formats and we will talk about that later,
but we are talking here about the large number of
people whom we can reach with the first contact,
and make to feel welcomed in our ongoing Church
life. It just requires a little care and attention to
detail.
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Providing publications that take no effort to
access is simply good mission, but more than
that, it’s now, very often, our duty under DDA and
it’s also our Christian duty to make our message
as accessible as possible.
Reducing the time and effort it takes to read a
document is good news for everyone, including
those of us who regard ourselves as having good
vision.
Do you consider yourself to have good eyesight? Are you finding this document
pleasant and easy to read and digest? This is 10pt perfectly legible for many,
but hard work and therefore easier to put down and ignore, if as the reader you
decide you can’t be bothered or it can’t be that important.

Apart from a few eye-catching headings, how
many documents do you come across like that last
paragraph and how much easier is it, just not to
bother reading? All it takes is a level of vision that
is just the wrong side of great, or a level of
ambient light just the wrong side of bright and it
gets even easier to put down this stuff, or worse
still, it becomes even easier to throw it away
altogether, unread.
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The Case for Change:
one document for all
We’d like to start by giving you this quote.
We must warn you that it’s a little upsetting. It
comes from the RNIB. We’ve chosen to use it now
because we feel it says more about why we’ve
written these guidelines than anything we could
come up with.
Throughout this document we will strive to give
you sound reasons for making changes to our
literature, but we can’t help but have the feeling
that if this quote doesn’t reach you then nothing
will. The quote comes from a partially sighted
lady who loves reading.
“I have always loved reading, and so the despair I
now feel at not being able to find books I can
read is almost indescribable. I’ve actually broken
down sobbing in bookshops. I’m not asking for
anything special, I just want the same as
everyone else, to be able to read the book I
want.”
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The RNIB tell us there are 3 million people in the
UK with sight loss or dyslexia who cannot read
96% of our ‘standard’ literature.
That’s 3 million people who simply stick our
literature in the bin without reading it. This
doesn’t make sense, not ethically, not financially
and sometimes not even legally.
We believe passionately that there should not just
be good, attractive, cool literature for people with
perfect sight and then plain boring ‘accessible’ but
unattractive stuff for people with poor sight.
(That’s if you can get accessible literature in the
first place. RNIB tell us that less than 6% of
published literature is available in accessible
formats).
We believe that there should be accessible,
attractive, cool literature serving almost everyone.
As we said earlier, there will of course be times
we need to produce literature in other formats which we will talk about later - but we are talking
here about a whole new approach to literature.

15!
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This new approach means one attractive, cool
document open to as many people as possible.
We think that many of us are spending money on
literature that never gets read because it’s just
too difficult to read it in the first place, not only
for blind people or people with a severe visual
impairment, but also for people with a normal
sight problem who find our stuff just too difficult.
However, before we go any further, we’d like to
tell you a little of Dave’s own story, only because
after talking to many visually impaired people
Dave has come to realise that his own experiences
are quite typical and we feel that it is important
that for the next few minutes you try and get into
the mindset of a visually impaired person.
We are not talking necessarily about someone
who is blind but merely someone who is
embarrassed about their poor vision and tries
hard to hide it. Believe us when we tell you that
all too often this is how it starts.
Let Dave tell you his own story...
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I went to a normal school where I was
ridiculed because I was the kid with specs
like jam jars and because my eyes moved
funny.
My whole childhood was dogged by constant
ridicule about my poor sight.
I am not trying to tell you that I had an
unhappy childhood because by and large I
did not. I am saying that my poor vision was
so bad that it became a source of
embarrassment to me. So much so that I
began to hide it as best I could which meant
that I did not always get the help and
support I needed.
I refused to sit near the blackboard where I
needed to be, as this would draw attention to
me.
I stopped wearing my glasses for the same
reason.

By the time I left school my consultant

17!

The View from the Pew - Making it Clear

wanted me to register as partially sighted.
I refused point blank; I would not be moved
and spent over 20 years trying to hide the
problem.
I memorised everything from the news to bus
times and phone numbers so that no one
would know. I used to listen to the
newspaper review in the morning on Radio 4
and memorise the stories so that if I was in
the pub in the evening with my mates, I
could join in the conversation about the
articles they had read in the papers as if I
had read the same article myself.
I have to tell you that I now know that this
behaviour is typical of many people with poor
sight.
By the time I reached 40 I could not walk
down a street without crashing in to someone
or something and so I was forced to take
action.
It hurt more than anything has ever hurt me;
it felt like giving in, I thought the whole
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world was laughing at me and making
remarks behind my back. This type of
paranoia is typical of many visually impaired
people.
I registered as partially sighted in 2000.
In December 2001 I got Abbot, my guide dog
who has helped me, not only as a guide, he
has helped me come to terms with my
blindness, to be at ease with it and I owe him
my life. He has changed my life forever and
now I regret not having done it sooner.
I’m now with Jarvis, guide dog number two
and Abbot is enjoying his retirement.
In 2004 I was registered blind.
However, I am a stubborn man, full of foolish
pride and if I had to be completely honest
with you, if I had to do it all again I would
still spend years trying to hide it. Years where
I simply ran away.
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Visual impairment is a kick in the self-esteem
and few of us want to face it.
It’s painful and it’s often easier to simply
pretend it’s not happening. In the last few
years I have talked to hundreds of people
with failing sight and this experience is
typical. Almost all of us have developed
strategies to prevent you from knowing the
severity of our visual impairment.
The world is full of people who do not accept
their poor vision and that for us to say we do
not need to change our thinking to capture
this market is just wrong.
These people with poor sight will not read
large print; they will not use accessible
settings on their PCs, they will not ask you
for help. Why? Because this would give the
game away, it would draw attention to them
in a way they would perceive as demeaning
and this is something they will not allow.
They do not want us to know and unless we
make our stuff easy to read in it’s core form,
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they simply won’t read it. The problem is
much more widespread than you (a person
with good sight) would think.
If larger print and better design was to become
the norm then visually impaired people would be
reading the same material as everyone else, they
would no longer feel that they stood out, they
would no longer feel demeaned. They would be
happy to read our stuff. Our literature would
actually begin to reach much more of its target
audience and we may well begin to reap the
benefits in Church life.
RNIB tell us that for every person registered as
visually impaired there are another two who
simply refuse to do so. It’s a hidden epidemic.
The BBC tell us that one in every three drivers has
such poor sight, they would not currently pass a
driving test.
With all of this in mind, much time and effort has
been spent in recent years trying to persuade
organisations (including churches) that all of their
literature needs to be produced in a format that is
as accessible to as many people as possible in the
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first instance. Far too many of them simply have
no interest.
They are sitting on top of a time bomb, which is
ticking very loudly, with their fingers in their ears,
humming tunelessly.
There was already a certain amount of regulation
under existing DDA but on December 5th 2006
things got a whole lot tougher. Disability Equality
Duty became law for service providers.
If we are a service provider, it will require us to
involve user groups of visually impaired people in
consultation. While churches may be able to claim
some exemptions, ought we not seek to be at the
forefront of good practice? It’s about welcome
and hospitality as well as valuing and respecting
people - and it needn’t be expensive at all.
We’d like to think that because you are reading
this you are all fine upstanding citizens with
perfect “right on” credentials. You know that this
is the right thing to do and we don’t want to
offend you, but we also know that each of you will
face resistance to change from within your own

The View from the Pew - Making it Clear

22

churches and we need to give you the rationale
you need to secure these changes.
All too often, we know what our policy should be,
but we feel constrained by financial pressures. All
to often the argument that this is the right thing
to do is just not enough.
So, just lately we have been trying to scare
people by pointing out their legal obligations
under DDA.
If you were to read DDA then you would notice
that the whole act is strewn with this dreadful
term “reasonable adjustment”.
There are many things wrong with this term but
let’s just take two.
One is the problem that one man’s idea of
reasonable is another man’s idea of
discrimination.
Secondly and by far the most scary is that this is
new legislation and it is basically a set of
guidelines. It is being left to the courts to
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interpret these guidelines and to establish case
law.
In many cases our failure to implement an
accessible literature policy is playing a game of
risk.
The argument that there have to date been few, if
any, cases of legal action over badly designed
literature may be true, yet we are taking a big risk
by assuming this will not change.
It’s rather like doing 110mph down the motorway.
It’s exciting and you may well not get caught, but
if you do the consequences can be serious and
long lasting.
To many people, losing their driving licence could
mean loss of income, even redundancy. In a
publicity sense, falling foul of disability law could
have quite similar consequences.
When DDA first started to have an effect, many of
us thought that it was there simply to protect the
most vulnerable in society, those with very serious
disabilities but more and more it is DDA that is

The View from the Pew - Making it Clear

24

being used in cases for those who at one time we
would not have regarded as disabled.
People with asthma, people with allergies and
people with birthmarks have all brought recent
successful cases under DDA.
How long before someone not on the visual
impairment register - these are people for whom
you do not legally have to provide literature in
different formats - someone who just has poor
sight, brings a successful prosecution under DDA?
These other cases have set that legal precedent
and now it’s just a matter of time.
So the risk is real. Imagine someone did bring a
successful action against us because of
inaccessible literature. We may face a hefty fine.
We will have a lot of bad publicity.
The court has the power to order us to redo the
literature. When we come to reprint, we may be
forced to print an apology within our own
literature. This is not a cool image.
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The act talks about removing barriers “both
physical and intellectual”. Not being able to read
our material is an intellectual barrier; we have a
duty to remove it in just the same way that we
have a duty to provide ramps for wheelchair
users.
If we are an organisation that claims to believe in
“equality” and the court orders us to redo our
literature, we will lose the moral right to claim
that term “equality”. This has big implications.
We want you to think of the word equality as if it
were a British Standard Kite Mark.
In order to gain a kite mark your goods have to
meet certain standards. If you were a windscreen
manufacturer and you lost your kite mark you
would be ruined. For any public-facing
organisation, the loss of one’s “equality
credentials” would be equally ruinous.
Many secular organisations will have an equality
policy. While some churches may not have their
own, we do have the New Testament!
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Jesus told us that whatever we do for the least of
his children, we do for him. How often could we
be judged by this and found wanting?
So, when we produce literature then we must
produce one document in one format that is
accessible to as many people as possible, first
time around.
To say that we can provide documents in other
formats does not excuse us from making our core
document as accessible as possible in the first
instance.
We may be providing an accessible option by
offering things in other formats but this is not
true EQUALITY. We may win an argument on the
grounds of accessibility but this is not the point we will have introduced discrimination where
there need not be any. Some people would take
offence, and they would be right.
If it were someone in a wheelchair, we would not
create a separate part of our building for
wheelchair users only. Imagine the hurt this would
cause and the litigation that would follow.
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By not making our core literature more accessible,
this is exactly what we are doing to visually
impaired people.
Yes there will always be those who need things in
even larger print or in Braille or on audio, but
those who can use their remaining sight need to
be allowed to use it to access a service that is as
equal as can be.
Dave says,
“I live and work in the visually impaired
community, I’m extremely active in it and I
have my ear to the ground.
“Believe me when I tell you that this is the
way the visual impairment lobby is moving. It
is a matter of time before some group that
represents visually impaired people brings
forward a test case on the accessibility of
literature.
“This case will not be on the grounds of
accessibility alone but on the grounds of
equality. If it is our organisation that ends up
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in that test case and we lose, not only will we
get shed loads of bad press but we will go
down in case law text books as the loser in
the case of the Queen against… The case
that has established the legal precedent. It
will haunt our organisation for years to
come”.

As we have said, these scare tactics have been
around for some time now but there are still far
too many people making decisions in our churches
whose attitude is “it won’t happen to us, it’s long
odds and it’s worth the risk”. (Remember the guy
doing 110mph down the motorway).
So what about something they might understand?
What we need are statistics and the hard facts.
If we’re honest with you, we never wanted to go
down this road. We’d always believed in the
power of the ethical argument.
Naively, we believed that our argument was a
righteous one and that our organisations were
being run by people of good conscience who, once
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we made them aware of the situation would be
only to keen to make things right.
We were very wrong and so we have had to build
up this new argument.
The RNIB tell us that there are 38% of the UK
population that consider themselves to have a
significant sight problem.
These are not people on the visual impairment
register to whom we have a legal obligation, these
are just people who believe themselves to have
poor sight, people with glasses or contact lenses,
people who are too vain to wear either, people
who have difficulty reading a newspaper or
watching TV.
These are people who can’t read sell-by dates or
fill in a crossword, some of you reading this may
even fall in to this category.
Can you tell us that you would not benefit from
better literature? Literature that looks rather like
this document. It’s easy to read, isn’t it? You must
have noticed that it’s less of a strain on the eye.
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We bet you’re beginning to wish you could get
more books like this and yet you probably don’t
perceive yourself as having a visual impairment.
What organisation can afford to alienate 38% of
its target audience?
We are told that we have an ageing population nowhere more so than in church. What is the
biggest ailment amongst older people? Sight loss and yet older people represent an ever-growing
proportion of our congregations and parish
populations.
We’re talking here about people who have
difficulty facing up to their sight loss - they will
refuse to ask for things in a special format. If you
offer them something in a special format
(different from what ‘everyone else’ is getting),
they may well deny that they even have a
problem.
If something is difficult to read and it is not
essential information that is particular to them,
they will just bin it. To put it simply, they just
want stuff that is easy to read. What they
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certainly don’t want to do is to stand out or to be
forced in to admitting there is a problem.
If you try to force them in to having to ask for
something in another format you are asking them
to stand out. This is never going to be acceptable
to them. It simply won’t happen.
If it is your bank statement and you have
difficulty reading it you will probably struggle on
and read it even if you have to use a magnifier.
If it is a letter from a charity looking for money,
or a leaflet from a political party, then in the bin it
goes, unread.
If it is your parish weekly newsletter, then it’s laid
aside and the vicar is left wondering why people
never seem to have read it.
If it’s your order of service, maybe you’re
wondering why people aren’t joining in with the
congregational parts. Is it just that they can’t
read it, or have they got fed up with being
marginalised and simply stopped coming?
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Do not make the mistake that visually impaired
people have had a cultural bypass. They still
appreciate the aesthetic.
Good design is important to them just as it is to
you and believe it or not, just as it is to Dave, a
man with a guide dog, a man registered blind.
We are now reaching a period where the “baby
boomers” are getting old. The hair is thinning, the
teeth aren’t their own, the joints are starting to
creak and all of a sudden they are starting to
wear reading glasses.
This generation have spent a lifetime around good
design, record covers, posters, magazines, bill
boards, art galleries, film, book covers, all these
things are things they grew up with. Even if they
are not consciously aware of it, they know good
design, they expect good design and they will
ignore that which is not good design. They are
conditioned to it; it’s become an instinct.
These people have grown up expecting to get
what they want, when they want it and if they
can’t get it they’ll simply vote with their feet.
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If we want to reach these people, then we need
to do it in a way that meets their expectations
and their (often unspoken) needs.
All too often designers read about the standards
for literature and accessibility and they feel so
intimidated and restricted by them that they go
for the safest option, a totally bland but quite
accessible document. It won’t cause any offence
but it certainly won’t excite or inspire you either.
We know that if we go down this route we will
never get anybody to read the thing. These
people are conditioned to expect good design. It
does not matter how accessible something is, if it
looks rubbish, no one will pick it up and it’ll never
get read. Above all the “baby boomers” do not
want to be seen as uncool.
There is nothing more uncool as traditional forms
of large print. Dave would rather not read
something than be seen as that uncool - and he
was never that cool in the first place.
There has to be dialogue between these two polar
opposites. We do not want you to feel so
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intimidated that you won’t even begin to try to
make changes to your literature. We don’t want
you to be afraid of getting it wrong. We don’t
want you to think that the accessibility police are
going to be coming round, kicking down your
door.
We’re talking here about breaking new ground.
One document for the largest number of people
possible.
One ACE document.
A document that is

ACCESSIBLE
COOL and
EQUAL.

People make bad mistakes and misjudgments
about visually impaired people all the time. Dave
recalls, “I was once asked why I was entering a
library? I told them Abbot’s books were overdue.
In truth, I still love books. Now, even large print
is difficult but if the story is good and it’s sold to
me in the right way, a nicely designed cover, it is
worth the effort”.
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We challenge you to conduct a little experiment of
your own. Go in to your local library and look at
the covers of large print books, most of them
have no artwork or photography. The cover just
has the title and author’s name. The normal print
version of the same book will have a very
different, much more interesting cover.
Ask yourself, is this equality and should we stand
for it? There will be nothing there that grabs you but anyway it’s just for those blind people and
what does it matter. Believe us, it matters.
Visually impaired people need to be drawn in to
something that looks interesting and cool in just
the same way that you do.
Many people read large print, simply because it is
easy to read. They aren’t blind people like Dave,
they just find it easier. This is a huge market, it’s
not a disabled minority - it’s up to 40% of the UK
population.
Dave says: “The most offensive thing that has
happened to me as a visually impaired person is
being asked why I was entering an art gallery?
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“I am a creative, I love art, design, music and
literature and I strongly insist on the right to
being able to access these media for as long as I
am able and I should not have to justify this to
anyone”.
When we talk about accessing such media, we are
talking about accessing services which have great
design. No-one wants to be forced in to having
something that looks naff, no visually-impaired
person wants to live in a visually impaired ghetto.
They want to be part of the mainstream, just like
everyone else.
Dave again:
“I grew up in the sixties, this was a time
when disabled kids were dressed in hand me
down clothes and had very bad crew cuts. In
later life, when people talked about putting
me on the blind register, this was the picture
in my mind.
“As a child I used to watch a blind man walk
down our street in a pair of baseball boots
with no toes in them, a dirty old bomber
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jacket and a really bad haircut. He had bits of
toilet paper stuck to his face where he had
cut himself shaving. As he walked by you
could hear people say “Ah, isn’t it a shame”.
I was adamant this was not going to happen
to me”.
To give people with poor sight badly designed
literature is just a continuation of this kind of
treatment and should not be acceptable in the
21st century.
These are the fears that every person who has
ever just had to visit an optician, harbours
somewhere deep in their subconscious.
This is the reason that so many visually impaired
people are in denial.
This is why we need to change our thinking and
our literature.
They are not suddenly going to come out of the
sight closet and start asking for things in different
formats. We are going to have to take the game
to them.
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It must be obvious to you by now, that we will not
tolerate certain attitudes and we are aware that
sometimes we can maybe be a bit over zealous on
the subject but we believe it’s about creating a
new culture, a culture built around the ACE
principle. It is this same ethos that permeates
through the authors of this guide.
This is why we have written this document. We
are talking about a complete package accessibility, equality and good design.
We promised you statistics and for the anoraks
amongst you here they are. The DRC (The
Disability Rights Commission) tell us that there
are over 10 million people with disabilities in the
UK.
If you fail to make provision for disabled people
you risk not just losing them but also their friends
and family as well. Often, when a disabled person
is offended or simply doesn’t feel cared for, then
their friends and family see us in a poor light too.
This can run to a substantial number of people.
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The DRC also tell us that organisations in the UK
spend £20 billion a year on communicating with
their customer base and the RNIB tell us that
there are over 2 million people in the UK with
severe sight problems.
So if none of our other arguments make any
sense to you, do it for the sake of your finances
and the environment! How many of the things you
currently print are simply not reaching anyone and
ending up as landfill?
After reading this you may go away and consult
with an accessibility expert and you will pay
heavily for the privilege and all he will probably
talk about is documents in other formats, which is
all well and good but this is not the way forward
to meet the changes that are taking place in our
society.
The baby boomers are not looking for separate
documents - they want that one magic core
document that is easy to read. If we don’t provide
it, we will lose their support, and rightly so.
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Accessibility is not an add on or an afterthought,
it needs to be at the heart of what we do.
If you have direct responsibility for producing
parish literature, or are a member of the church
council or leadership team, then these are lessons
you need to learn.
Design must embrace everyone equally. Not many
people know how this can be done. We do and
now so do you.
Encourage your church to have a go. Don’t be
afraid of getting it wrong. We didn’t write this to
terrify you. We do hope that what we say
challenges you, but most of all we hope that at
least some of what we say excites you - maybe
even inspires you.
We have deliberately steered away from giving
you a set of rules, this would only cause fear and
rigidity, and there are plenty of other Muppets out
there who can do that.
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We want you to be creative in your design, to
have flair, to be exciting and most of all to be
inclusive.
Many groups claiming to represent visually
impaired people have adopted an approach
towards design that is in our opinion, overly
aggressive and confrontational - effectively saying
‘these are the rules on access, you must obey
them all rigorously, if you don’t then you don’t
care about visually impaired people and we’re
sending round the accessibility police’.
This attitude is unhelpful and to be avoided. If
you find yourselves being bullied by these people
come and talk to us, we’re not afraid of them. We
know there are better ways of doing this.
It may just not be possible for you to convince
your church to make all the necessary changes all
in one go. Just remember some movement is
better than none. All we are asking for is a
willingness to experiment with some of our ideas.
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If you have to sneak accessibility in by the back
door, that’s fine by us. We’d rather work with you
than alienate you.
Whatever happens, don’t be afraid to try and
above all don’t let people like us intimidate you.
It’s our job to push the case for visually impaired
people as hard as we can and we’re aware that
our style can be a little full on.
However it’s also our job to bring all of our
churches forward. Think of our full on approach as
a negotiating tactic. At the end of the day there is
room for compromise. If we can bring you just
one step closer to inclusive well designed
literature based around the ACE principle, we will
consider it a success.
Yes we’re passionate but we hope we’re not
fanatical. All we ask is that you try and the very
fact that you have been prepared to read this
gives us cause for celebration.
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Models of
Visual Impairment

We’d like to take a little time to talk about models
of visual impairment.
We think it is important that we all understand
how visually impaired people experience their
disability, as this experience is what influences
both the behaviour of visually impaired people
and in turn our behaviour towards visually
impaired people and how it impacts on them.
These models will also help when it comes to
implementing these guidelines.
There are two main models of visual impairment,
the medical and the social.
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The Medical Model
In the medical model, visually impaired people are
defined by their visual impairment.
Medical diagnosis is used to control access to
benefits such as housing, education, leisure and
finance etc and yes, even to literature.
This has the effect of disempowering the visually
impaired person, leading eventually to lives of
poverty, isolation and loneliness.
This model sees the visually impaired person as
dependent and needing to be either cured or
cared for, thus it sees the visually impaired person
as burdensome, as problematic and a drain on
resources.
It seeks to justify the way visually impaired
people have been systematically excluded from
society.
It sees the visually impaired person as a problem
for society to deal with.
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Control resides firmly in the hands of the
professionals, choices for the individual with the
visual impairment are limited to the options
provided and approved by these so called experts.
Far too often, services for visually impaired people
are being run by sighted people who determine
the agenda.
The medical model insists that the visually
impaired person must adapt to society and the
way it is organised and constructed.
The medical model is vigorously rejected by
visually impaired people and the bodies that
represent them; yet, it still pervades many
attitudes towards visually impaired people, even
today, in the UK, in the 21st century.
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The Social Model
The social model has been developed by visually
impaired people themselves as a response to the
medical model and the impact it has had on their
lives.
Under this model, visually impaired people are
disabled by society and the way that it operates.
It’s no longer the fault of the visually impaired
person, nor is it a consequence of their
limitations.
No - visually impaired people are being disabled
by the physical, organisational and attitudinal
barriers, present within our society. Barriers which
lead to visually impaired people being
discriminated against - barriers like badly
designed, inaccessible literature.
This discrimination will only end when society
changes its way of thinking and approach towards
people with a visual impairment.
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The social model enables us to take account of
visually impaired people as a full part of our
economic, environmental and cultural society.
The barriers that prevent a visually impaired
person playing a full part in society are the
problem, not the visually impaired person
themselves.
Barriers still exist even in the 21st century, the
so-called “Age of Equality”. Barriers of education,
information, working environments,
communications systems, technology, health and
social support services, transport, housing, public
buildings and amenities. The devaluing of visually
impaired people in the media, films, television and
newspapers also acts as a barrier. Read any
newspaper article about a blind person and it is
likely to contain the words “ tragic victim”. This is
not how visually impaired people perceive
themselves.
The social model aims to give visually impaired
people the same opportunities as everyone else
by the removal of these barriers. It believes that
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visually impaired people should have the right to
determine their own lives.
In a world where all literature was produced in
accordance with these guidelines, many more
visually impaired people would be on equal terms
with everyone else.
The social model is now being used to influence
legislation such as DDA.
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The
Guidelines
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Font Size
The font size (point size) is key in making the
printed word easy to read. We recommend a point
size of at least 14 whenever possible, (this
document is 16pt). Quite simply, the larger the
font the more people you will reach.
Many people argue that increased font size makes
a document bigger and therefore less cost
effective. However, we would argue a document
that is difficult to read is more likely to be
discarded without ever being read in the first
place.
How cost effective is this? We think of it this way;
the larger the font, the more people will read it.
Simple really, it is easier to read a 12pt document
than 10pt and even more people again will read
13 or 14pt text.
The more effort we make toward accessibility, the
less effort the reader has to make, and this equals
more readers of our documents. Smaller print
equals a smaller audience, larger print equals a
larger audience.
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Font Style
Highly stylistic fonts, (such as ornamental,
decorative, handwriting styles) cause problems for
many types of visual impairment and are best
avoided.
When we get too ‘arty’ with our typefaces we
can’t expect everyone to read it.
We know that there will be times when you may
still consider using a more arty font. All we ask is
that you consider your target audience and that
you realise there may be a trade off here. For the
sake of an arty font you may lose some of your
readers.

Type Weight
Visually impaired people often prefer bold or semi
bold weights. We recommend avoiding light type
weights at all times and especially if you cannot
increase the point size to compensate.
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Contrast
We should always work to achieve a distinct
contrast between the background and the text, as
this makes text far easier to read.
The size and weight of type also affects the
contrast considerably and should be given much
consideration. For example a thin version of a font
style may work well in a heading at 18 or 20pt,
but we will need a roman or heavy version of the
font for the main body text.
Black text on a white background always gives the
best contrast. If another colour scheme is to be
used try to find one with a distinctly marked
contrast.

Typographical Styles
Whenever possible we should be avoiding
underlined or italicised text and BLOCKS OF
CAPITAL LETTERS as these are hard to read.
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Titles and short phrases in block capitals can be
OK, but we should avoid using them in longer
phrases.
Underlining or italicising text for emphasis needs
to be avoided and we should explore other
methods of emphasis such as colour change etc.

Leading
The space between two lines of text is known as
leading. It is important. The larger the leading the
easier it will be for everyone to read. However, as
a general rule this space should be 1.5 to 2 times
the space between words on a line. Increasing the
leading on a document can be beneficial in many
ways. The copy generally looks far more
welcoming not only because it looks easy to read,
but also because the reader will believe that the
text will take far less time to read than if it was
tightly packed. A larger leading space gives the
impression that there is less text than there
actually is.
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Numbering
If we are printing a document with numbers, we
should look at the numbers in the font we have
selected and use a clear font. Numbers that are
curly, such as 3 5 and 8 can be difficult. When
printing columns of numbers it is best if we can
try to increase the kerning around the numbers,
(space between characters) wherever possible.
1211132 is not as good as 1 2 1 1 1 3 2. If it is
not essential that the numbers be in columns,
then we would recommend avoiding their use
altogether. Wherever possible, it is better to write
numbers out as words: ‘three’ rather than ‘3’.

Spacing and Alignment
It is best if we can maintain the same amount of
space between each word. We should not cram or
elongate lines of text. Aligning text to the left
margin makes it easier to find the start of the
following line. It also keeps the spaces between
the words equal. We should avoid using Justified
text (where the right hand edge is also made
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straight by altering the spacing on each line); it
may look tidy at a glance but it generates uneven
spaces between the words making it a lot more
difficult to read. Justified text can cause
disorientation for many sight problems, causing
the reader to lose their place on the page and
leading to confusion.

Clear Space (‘Negative’ Space)
When creating a document it is good to think
about the use of clear spaces.
Clear space allows people with poor vision the
room to orientate themselves on the page.
Space left around objects such as photos and
diagrams,
Space between paragraphs
Space around charts etc.
Space away from the edge of the page.
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Length
Line length is important.
The eye becomes tired towards the end of a line
and we begin to lose focus.
We need the white space at the end of lines.
Lines that are too long begin to eat in to this
space and cause us to lose our place on the page.
This can be disorientating for many visual
impairments.
We should also bear this in mind when
considering both the length of sentences and
paragraphs.
Many visually-impaired people read books using a
CCTV reader - these require the page to have a
wide margin, particularly in the “gutter” where the
binding is.
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Columns
Columns of text should have clear and distinct
separation. Unfortunately most programs have a
5mm default margin between columns when it
should be at least 7mm. Clear and distinct
separation is very important.

Reversed Out Type !

Like this!

When we use reversed out type we should always
ensure that we achieve a strong and bold colour
contrast with the background. We should avoid
using colour tints and try to use strong solid
colours on any background that will carry text. To
do otherwise will cause parts of the text to ‘white
out’ and render it unreadable. Where we use
colour fades, we should place text at the darkest
end of that fade, however, we must remember
that fades are always going to be difficult for
visually impaired people and we should try to
avoid them where possible.
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Setting Text
We should always avoid wrapping text around
objects such as photos etc., especially irregular
shaped objects, as this forces text to align in
different places which can become difficult to
read. (If you absolutely must use a text wrap
place the image to the right of the text so at least
it will not disrupt the starting point of each line.)
Laying text over images or textured backgrounds
also makes it difficult to read. When laying text
over a coloured background remember to maintain
a good colour contrast - like the cover of this
guide.

Horizontal Text
Text set vertically, as is often done with headings
etc., is difficult for partially sighted people to
read.
Try to set text horizontally as this is the easiest
way for people with poor vision to follow.
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Photography
We should try not to overuse photography and
ensure the images we do choose are clear and
with good contrast.
The use of crisp clear framing which gives a
definite edge always helps and we should try to
avoid drop shadows or other edge effects.
Generally we should not lay text over photography
as it just makes the text very difficult to read. If
we must, then consider what we have said on
reversed out text and contrasts. When we place a
caption, we should make sure it is readable,
(large enough) and we should not use italics. Try
a different colour to differentiate the caption
instead. The general rule about photography is
‘less is more’. It can take some people a lot of
effort to view a picture so let’s make our pictures
count.
We must give a written description of the contents
of the photo. Failure to do so will exclude some
people from sharing such an experience. This is
discriminatory and needs to be given careful
thought.
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Word Use
We should consider that some words are more
difficult to read. Double letters can often cause
problems; eg. double l’s in words such as ‘collect’
can be problematic. We know that there are times
when this is unavoidable, but think about it there will often be another word you could use
which is easier to read.

Forms
People with poor sight often have larger than
average handwriting, so when laying out forms
make any text boxes that have to be filled in,
bigger. This can also be a great help for those
who have restricted movement in their hands.

Cover Design
The cover of any publication is a window to its
contents. If the cover appears to be difficult to
read then you are in danger of putting the reader
off before they have even begun.
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Your cover must be well thought out bearing in
mind all these guidelines. It is more important to
get this right than any other part of your
document.
Anyone with a sight problem will glance at a
document’s cover and make a judgment about
how accessible its contents are likely to be. If the
cover appears difficult they will probably never
look at the content even though you may have
gone to a great deal of trouble to get it right.
This is your first point of contact with someone.
Get this wrong and you risk losing them forever.

Prioritise Your Text
It is extremely important that you prioritise your
text.
Decide what is key information and what is
additional. If space is at a premium, then make
sure that your key facts are the things that are
the easiest to read and that they take priority
over everything else.
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Navigational Aids
We should consider carefully the features in our
document that recur, such as headings and titles,
page numbers, the space between paragraphs and
chapters and features such as indents etc.
Try to keep them uniform; and in the case of
titles, headers, footers and page numbers, at the
same place on each page. This consistency can be
a great help to visually impaired people.
We should also consider how we can clearly
define useful sections of the document such as
content lists.
Finally we should leave space between paragraphs
as this gives the eye a break, making reading
easier. In some cases we should consider using a
key so that visually impaired people know what
certain features represent.

The View from the Pew - Making it Clear

64

Printing
Glossy paper can cause glare and becomes
difficult to read and we should try to avoid it.
Choose uncoated paper, or if you need the
durability of a coating consider a silk or matt
finish.
We should also consider the weight of the paper
stock and select a heavier weight (100 gsm or
higher), to avoid show through, which can also
cause problems. If you can see print from the
other side then the paper is too light.
We would always recommend the use of
environmentally friendly and recycled stock, this is
not about accessibility, but it’s just another area
of good practice where we can take proper
responsibility.

65!

The View from the Pew - Making it Clear

Page Setup
When laying out your page, it is important to
remember how it will work for someone with poor
vision.
Is the centre margin wide enough?
When the book is open, can you read the words at
the ends of lines easily, or do they fall in the
shadow of a page fold?
If it can be avoided, try not to use a heavy
binding as this will mean the book will not lay flat
when open.
Many visually impaired people have to use screen
magnification devices which require that the book
must lay flat to enter them.
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Other Things
To Consider
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Should I Use Clear Print?
We need to give careful thought to the purpose of
our document. A good general rule to follow is, if
our document is for information purposes, then it
needs to stick more closely to these guidelines.
Documents such as timetables, menus, financial
reports all need to be in clear print.
If the document is there to give essential
information and can be considered a core
document (ie a document for everyone) then
these guidelines most definitely apply.
There are other documents such as adverts etc.
where it is more acceptable to make some type of
value judgment about your target audience and
maybe clear print is not the most important
consideration.
However, we would say that not following these
guidelines always means running a degree of risk
that you are missing some of your target audience
or worse still, causing unnecessary offence to
someone.
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The general rule should be to use Clear Print
unless there are very good reasons not to do so.

Enlarging
It is very easy to enlarge printed materials
through use of a photocopier. However, this often
results in grainy images and oversized paper. This
solution is considered poor practice and it fails to
genuinely satisfy the need for a large print version
of a document. We simply must not do it!
If we have been asked to provide large print then
that is what we must do. We need to return to the
original document and increase the font size
where necessary. We should also change the font
style and layout of the document to suit. A blown
up, or enlarged image of the original, is often a
poor imitation of original quality and not good to
read; yet it happens all too often.
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Laminating
Increasingly, signs and posters are being
laminated. The most common type of lamination
pouch gives a high-gloss finish. This causes glare
and makes reading difficult for many visually
impaired people. We would rather lamination was
not used at all, however if you feel you must
laminate something, we would recommend the
use of a matt lamination pouch.

Hand Written Documents
Where possible we should avoid sending out hand
written documents but I know that this is not
always possible and there are other exceptions,
things such as compliment slips and invitations
etc.
Well in these cases it is best to print the words
rather than using joined up writing. Try to use
bold writing and remember to watch your spacing.
Do not use pencil as this can be too faint and
remember your colour contrast.
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Do not use marker pens that have a thick nib as
this can cause lines to meet and letters such as ‘e’
and ‘s’ become difficult to read.

Alternative Formats
These guidelines are about reaching a larger
audience with our original documents, rather than
routinely producing different ‘large print’ formats
for particular people.
There will be times, however, when following
these guidelines is not enough to make the
document accessible to all and we will need to
produce a document in a different format.
This is our legal obligation and we really must not
adopt the attitude that we are doing the visually
impaired person a favour. We most definitely are
not. It is simply their right. Further more, we
need to understand that to provide what is
required is our only ethical and fair option.
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When this is the case, be sure to discuss the
needs of the client with the client themselves and
never with a third party.
Failure to consult with the client could result in
hurt feelings or insult. Even if none were meant,
why should we risk it?
Remember only the client knows their specific
requirements. Should they require large print, we
need to know both font size and font type and
where necessary colour scheme. We also need to
have a system to provide literature in Braille and
Audio formats.
If you do not already have one we strongly
recommend you find a supplier now. For us to
scratch around for a supplier when we get a
request is not good enough as it causes delay and
under DDA we have a duty to supply this
literature promptly.
Find a supplier now and establish a relationship
with them. Make sure they are able to deliver at
short notice and where it is Braille, make sure
that they have the facility to have that Braille
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proof read - as incorrect Braille can also cause
offence.
We have all had mail where our name was misspelt or there were basic mistakes of grammar
etc. If such things can offend us, then they are
just as offensive to readers of Braille.

Signage
Signage can all too often be a forgotten area of
the written media. We would remind you that
whatever tips we have given about literature
would also apply to signage.
We would also recommend that if you have a
building open to the public you have Braille
signage in conjunction with Braille indicators.
Buildings such as museums and art galleries
should have audio guides - it’s fairly simple to
produce one for your church too. We can help!
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Websites
Many visually impaired people prefer to access
information via their computer, as it is easier for
them to adapt the text to their preferred format
on-screen. We regard it as no longer acceptable
(a) not to have a website, or (b) to have a
website that is not up to date with the information
contained in other parish publications and
newsletters.
Many of the guidelines contained in this guide will
also apply to the web.
Although we would prefer that you seek specialist
advice regarding the design of your website in
relation to accessibility, here are a few things that
you most definitely should consider:
When placing a picture, always remember
to use alt-tags, which allow you to give a
textual description of the image. Make sure
the description accurately describes the
people and places in the image. Not to do
so is a failure of equality.
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The two recognised standards of
accessibility on the web are ‘Bobby’ and
‘WC3’. We would strongly recommend that
you run your website through both of
these applications and take on board any
recommendations they may offer. To do
this, follow the links given at the end of
this guide.
Remember our comments about regular
features. Make sure that features such as
buttons and titles are in the same places
on each page and that font styles are
consistent. Remember also that the more
negative space you leave, the easier your
site will be to navigate.
Always avoid placing text over photography
or a heavily patterned background. If you
are going to place text over a coloured
background, remember what we have said
about fades and contrast.
Try to avoid the use of fancy graphics and
any item that may rely on Flash Player.
Many visually impaired people access the
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web by the use of a screen reader. Fancy
graphics and Flash Player cause problems
for screen readers.
If you really feel the need to use smaller
font sizes, make sure that your site
contains the facility to enlarge them.

If you need more specific advice about web
accessibility, please contact us and we will be
happy to help.
The legislation governing websites is tricky and
we would always advise that you consult an
expert.

PowerPoint
If used correctly then PowerPoint (or similar) can
be a very useful aid to some visually impaired
people within the church context.
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Always use good colour contrast.
Avoid transitions that use flash effects or rapid
movement as these can disorientate visually
impaired people.
Remember, the flashier the effect, the more
difficult it will be for visually impaired people.

Keep font sizes as big as possible.
Avoid over-fussy fonts.
Try to avoid moving images.
There is a commonly held belief that a blue
background with yellow font is the default setting
for presentations for visually impaired people.
This is simply not so.
Be careful where you place your screen. Avoid
areas of direct sunlight or shadow.
Reserve seating nearest the screen for those who
don’t see too well.
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Check
List
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Here is a quick and easy checklist for anyone
wishing to produce a clear print document.
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1.

Is your point size 14 point or more?
If not could it be?

2.

Is your contrast good?

3.

Is your font style too fussy?

4.

Have you avoided using blocks of capitals
and italics?

5.

Is your leading 1.5 to 2 times the space
between words?

6.

Have you used a bold or semi bold
typeface?

7.

When using numbers, have you
remembered your spacing?

8.

Is your alignment correct?

9.

Have you left sufficient clear space?
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10.

Have you taken regard of the length of
lines, sentences and paragraphs?

11.

Do your columns have a clear degree of
separation?

12.

Is the colour contrast good on our
reversed out type?

13.

Have you checked the setting of your
text?

14.

Is your photography good and clear?

15.

Does your photography carry a good
textual description?

16.

Have you considered your use of words?

17.

Have you left enough space for things to
be filled in?

18.

Is your cover well designed?

19.

Have you prioritised your text?
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20.

Are all your navigational aids in the
correct places?

21.

Are your paper weight and type as good
as they can be?

22.

Have you considered the set up of your
page?

23.

Is it a document that is pleasant and
comfortable for you to read. If it is not an
enjoyable reading experience for you,
then it certainly won’t be a good
experience for someone with a visual
impairment.
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Contacts
Our website is at
www.lightingthelandscape.co.uk

You can contact Dave Lucas
by phone on 07530 631 216
or email via
dave@lightingthelandscape.co.uk

You can contact Bill Braviner
by phone on 07875 385 982
or email via
bill@lightingthelandscape.co.uk
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Other useful links
RNIB’s ‘See it Right’ guidelines:
http://www.rnib.org.uk/professionals/
accessibleinformation/Pages/see_it_right.aspx
Bobby accessibility checker:
http://www.mardiros.net/bobby-accessibility-tool.html
WC3 accessibility checker:
http://www.w3.org/

For Audio, Braille and Large Print transcription services,
email us and we’ll be happy to help.
If you would like further help to create a Clear Print
document, website or presentation, don’t hesitate to
get in touch for support and advice.
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